
Wal-Mart’s Negative Impact on Local Communities
Wal-Mart’s lower wages mean less money for all workers in communities
· In one study, Southern California municipalities estimated that for every dollar decrease in wages in the southern
California economy, $2.08 in spending was lost— the $1 decrease plus another $1.08 in indirect multiplier impacts.

·  Wal-Mart’s pay is so low, often below the poverty-line, it actually drives down wages for all workers, not just retail.  In
fact, according to a recent study, when Wal-Mart moves into a community wages decline by 5% for all workers.

Money spent at Wal-Mart does not stay in
the community
· In Virginia, for example, 60 cents of every dollar spent
downtown, stays downtown — compared to just six cents for
every dollar spent at a so-called “big-box” store, such as Wal-
Mart.

Wal-Mart negatively impacts the
environment, traffic and sprawl
· In October 2004, the United States sued Wal-Mart for
violating the Clean Water Act in 9 states, calling for penalties
of over $3 million and changes to W-M building codes.

· A study of estimated additional driving costs of Supercenters
in the San Francisco Bay area estimated a cost of up to $256
million in additional costs to the community for infrastructure
repair and environmental degradation.

Wal-Mart doesn’t care what your
community thinks
· Wal-Mart real-estate manager Jeff Doss spoke about an oft-
cited remark by company founder Sam Walton that Wal-Mart
would not build stores in towns if the residents did not want
them. “Were that the case,” he said, “we’d never build a store
anywhere.”

Wal-Mart forces local small businesses to close
· Studies in Iowa have shown that some small towns lose up to 47% of their retail trade after 10 years of a Wal-Mart
store moving in nearby.

What you can do
1. Sign-Up
Join our exciting movement to change
Wal-Mart:
www.wakeupwalmar t .com

2. Adopt-A-Store
Become a local volunteer and help us build
a local community group at every Wal-Mart
store in America.

3. Tell Others
Call your friends and family and let them
know why Wal-Mart needs to change and
ask them to sign up.

Change Wal-Mart.

Change America.

www.WakeUpWalMart.com


